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LYRECO GOODNESS

The development and articulation of the overarching programme that we call Lyreco 
Goodness gives us the opportunity to clearly communicate our ambition, our objectives, 
and our priorities on social value and sustainability, to state what is most important to us, 
and to identify our points of distinction. Our impact is large, however our potential to 
improve our planet is great. 

As a large business, I recognise that we have a global impact far beyond the products 
and services that we sell. How we behave, how we treat others in our work and public 
communities, how we learn, develop, and innovate has far reaching impacts on society 
and our planet.

The impact of COVID-19 has been profound. Our recovery from it presents a once-in-
a-generation opportunity to accelerate the pace at which we advance progressive ideas 
– levelling up the economy, a more inclusive sector and decarbonisation.

We want to lead our industry on this agenda. Lyreco strives to have a positive impact on all 
our beneficiaries, making economic, social, environmental, and cultural responsibilities 
a priority. Our aim is to embed social value and sustainable development throughout our 
working practices, integrate it into our supply chain and support our community.

As MD of Lyreco UK and Ireland, I will ensure that social 
value and sustainability remains a central consideration in 
our decision-making. Everyone within Lyreco, and those who 
work with us, have a part to play in building a sustainable and 
socially responsible future. 

Michael Milward 
Managing Director

Given today’s countless unsolved global challenges, shaping sustainable 
development, and enhancing social responsibility is critical. As Director of 
Product and Services I will be making sure that our commitments on CSR 
and sustainability flow through to all the suppliers that we work with. 

The products that we provide our customers have a great impact on 
the planet and society; through their manufacturing, distribution, use or 
disposal. Working with our suppliers is critical. We want them to integrate 
sustainability throughout everything they do such as reducing the resources 
that go into manufacturing a product to closing the loop and reusing the 
packaging a product comes in. We want our customers to know that when 
they choose to shop with us, they are buying the most sustainable, ethical, 
and responsible sourced product or service on the market.

We are continually engaging with suppliers to make sure their commitments 
are in line with Lyreco, which is strengthened by 
our review of our Great for the People and Great 
for the Planet product range, as well as a supplier 
CSR accreditation that we are asking all suppliers 
to sign up to in 2022.

David Harman  
Director of Product and Services



3

INTRODUCTION FROM HEAD OF CSR 
The dedication to supporting the community, reducing carbon emissions and initiatives to enhance 
employee wellbeing is already well integrated into Lyreco’s culture. This document brings together 
our core targets and commitments of Lyreco WISE and at Group level into six main objective 
themes. It also will indicate where we are with certain commitments, as well as give you a glimpse 
of some of the great initiatives that some of our suppliers to Lyreco WISE are doing through the 

Lyreco Goodness Supplier Stories. 

Over the next 12 months I am committed to engage with our key 
beneficiaries (see below) to make sure that Lyreco, and our suppliers, are 
aligned to reducing our global impact whether sociably, economically, or 
environmentally. 

Andrew Bryers 
Head of Corporate Social Responsibility (CSR)

DEFINING  
LYRECO GOODNESS

 

Lyreco Goodness is the thread 
that is woven throughout the 

organisation to support all our 
beneficiaries. This is through all 
the initiatives that we undertake 
from: embracing diversity and 
inclusion within our employee 
community; supporting our 

charity partners and other good 
causes close to our hearts; or to 
mitigating climate change by the 
installation of our 13,860 solar 

panel system. Lyreco Goodness is 
not about hitting targets or being 
legally compliant, it’s the ‘extra 

mile’ philanthropic achievements 
made by all within the Lyreco 

community. 

DEFINING 
SUSTAINABILITY  

AT LYRECO

Sustainability is about equity: 
a sustainable society is one in 
which there is equitable access 
to the Earth’s resources both 

within and across generations. 
A sustainable organisation 

acts not only to ensure its own 
success, but also to benefit the 
wider community and maintain a 

natural, healthy environment. 

Sustainability-related issues such 
as: natural resource scarcity, 
energy security and climate 
change, population growth, 
poverty, and human health; 

impact our core beneficiaries 
and Lyreco Goodness looks 
to reduce these impacts. The 

products that we sell must benefit 
people, the planet, and our 

communities.

DEFINING  
SOCIAL VALUE  

AT LYRECO

Social Value is seen as how 
Lyreco considers our activities 
holistically, taking account of 
the wider economic, social, 
and environmental effects of 
our actions. Lyreco is making 
a conscious effort to ensure 
that these effects are positive 

as adding social value by 
contributing to the long-term 
wellbeing and resilience of 

individuals, communities, and 
society in general.
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OUR BENEFICIARIES
The work being implemented through Lyreco Goodness is structured around supporting our beneficiaries, or 
whom we exist to serve. We continue to play a critical role in the economic development of our region. Further, 
our strong links with our region and suppliers underpins our national reputation and attraction to customers. We 
have categorised our beneficiaries into four groups.

EMPLOYEES – Lyreco employees are seen as a community that is made up of individuals, with 
different talents, passions, and perspectives. Without our employees Lyreco cease to exist. The 
work of Lyreco Goodness will support our employees in their beliefs and values to enhance their 
wellbeing and drive a positive culture within the organisation.

CUSTOMERS – Lyreco Goodness is a promise to our customers that no matter what product or 
service they purchase through Lyreco, they know they are buying a product and service that only 
has strong social, economical and environmental credentials and that reduces the global and social 
impact to each customer.

SUPPLIERS – the core values and targets that makes up Lyreco Goodness is being fully integrated 
into all our suppliers. Lyreco will only work with suppliers who support Lyreco Goodness in order 
to benefit the other beneficiaries. Furthermore, we will be supporting our suppliers to help drive 
their own social and sustainable strategy.

OUR COMMUNITY – Lyreco Goodness looks to actively engage in supporting our local 
communities, whether through forging bonds with local charities, encouraging our employees 
to volunteer to benefit the community or reducing our environmental impact around the local 
surroundings.  Engaging with local causes will further support our employees to feel that they are 
doing something meaningful to help the people and places that they know and live in. This also 
includes supporting micro, small and medium businesses and spending with local suppliers.

As well as improving Lyreco’s social responsibility and sustainability, we are 
also concerned about the wider social and economic impacts the company 
has on the world. As such, we are focusing on Lyreco’s contribution to 
achieving the United Nation’s Sustainable Development Goals (SDGs). 
These seventeen goals have been agreed by world leaders, after extended 
consultation with a host of people and organisations, to drive the global 
agenda to create a better world through to 2030. 

SDGs support the global effort to make a better world by 2030, and to 
publicise Lyreco’s widespread contribution to society in Telford, the West 
Midlands, the UK and Ireland, and the world at large. 

In 2004, Lyreco was the first 
company in the Office Supplies 
industry to join the UN Global 
Compact (UNGC), demonstrating 
our long-term commitment to 
sustainability. By supporting 
this global initiative, we commit 
to communicating annually our 
progress in implementing the 
UNGC Ten Principles and the 
Sustainable Development Goals 
(SDGs).
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LYRECO GOODNESS

LYRECO 
GOODNESS 
STORY:
One of our key PPE suppliers 
British Rototherm (based in Port 
Talbort, Wales) supported the UK 
Government in the production of 
high-grade face coverings and 
masks for front line NHS workers. 
Since the pandemic’s arrival in 
the UK, they increased production 
capacity of plastic face visors from 
a 1,000 per day to 250,000 every 
week. This was supported by them 
building a brand new, 425 sqm ISO 
Class 8 cleanroom, which included 
changing room and goods in/out 
airlock for production materials.

The National Procurement Service 
worked with Lyreco, British 
Rototherm (RotoMedical) and Welsh 
Local Government Association 
(WLGA) to manufacture and 
distribute face covers to school 
children throughout Wales.

British Rototherm only supply 
Lyreco and the NHS with British 
manufactured face masks, with 
the majority of other face mask 
manufactures being based in 
China. Thus our face masks have 
a significantly lower transport 
emissions impact compared to our 
competitors.

Employee well-being has always been a high priority for us 
at Lyreco.  At the start of the Covid-19 pandemic, measures 
were instantly set in place to ensure that our people were 
protected and supported.  These included:

  Regular updates on government and company guidance.

 On-going COVID-19 wellbeing and safety messages.

  Furlough leave messages directly to relevant employees.

  Furloughed staff who had family members who were 
considered as vulnerable to reduce the risk of them 
catching Covid-19. 

 Company updates from our Senior Management Team.

  Organising monthly well-being walks open to all employees 
and their families throughout the UK and Ireland, with 
employees sharing their adventures through internal media.

  Providing all employees, including those on furlough, 
with a Covid Care Pack that included masks, gloves, hand 
sanitiser, facial tissue, and tea.

  Providing advice and support around mental health, diet 
and finance. 

THE IMPACT OF  
COVID-19 ON LYRECO
The recovery from COVID-19 is uneven globally and has 
presented a number of challenges and risks from changes 
in consumer demand, disrupted supply chains and new 
hybrid working patterns. Amid an unprecedented global 
public health crisis we showed resilience by continuing 
to support our clients and communities. Lyreco has had 
to react to the events unfolding across the world and our 
employees have been instrumental in keeping our business 
moving forward during this crisis. The following are some 
of the facts of how Lyreco supported our employees and 
community since the outbreak of the pandemic. 

41%  
of our employees 

had to be 
furloughed, and of 
the remaining none 

had their hours 
temporarily reduced 

during Covid 19.

During the Covid-19 
pandemic Lyreco 
UK and Ireland 

retained 

of its employees.
100%

All our UK employees  
were paid 

of their salary, 
topping up the 80% 
covered by the UK 

Government furlough 
scheme.

100%



LYRECO GOODNESS

Main UN SDG that 
this supports: 

Other UN SDG’s that 
are supported:  

SDG 8, 9, 11, 13

SUMMARY OF OBJECTIVE
From 2020 to 2025, we commit to make Circular Economy 
a priority lever to accelerate the development of integrated 
sustainable business solutions for our customers.

The integration of Circular Economy in our business is a strong 
enabler to achieve Lyreco sustainable goals as well as a strong 
response to the increasing customer demand for integrated 
sustainable business products, solutions and practices. The following 
commitments are to help our customers make faster progress towards 
a drastic reduction of non-recyclable waste in the workplace, and 
ultimately reduce their impact on the environment.

TARGETS AND COMMITMENTS:
•  100% of our product families will have at least one 

‘recycle-ready’ item by 2025 or products made from 
materials that can be re-inserted into the end-to-end value 
chain criteria for recyclability or recycled contents will be 
assessed according to ISO 14021 standards.

•  100% of total packaging weight that is used for shipping 
is recyclable or reusable by 2025. 

•  Provide end-of-life collection and process back used-
materials into the manufacturing chain.

•  Collect 15% of sold recycled ready products to go 
through their recycling process.

•  Remove all non-circular packaging from the products we 
sell.

•  30% or more of our plastic packaging will come from 
recycled plastic content by 2025.

• Zero Waste to Landfill by 2025. 

•  A 5% reduction in total waste (tonne per £ turnover) year 
on year.

•  Lyreco currently offer Five recycling collection initiatives 
including:, batteries, ink and tonner, water, 15 litre water 
bottles, paper shredding and Nespresso capsules. 
We are continually looking to introduce new recycling 
services for our customers.

MAIN BENEFICIARY SUPPORTED: 
CUSTOMERS AND SUPPLIERS

OBJECTIVE 1:  
CIRCULAR 
ECONOMY
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LYRECO GOODNESSOUR OBJECTIVES AND TARGETS

WHERE WE ARE
AT THE MOMENT 

Furniture throughout Lyreco 
gets reused wherever possible, 

with some being upcycled. 
Anything not required and still in 
good condition is collected by 
local charities, such as Telford 

Crisis Support, to sell to raise to 
support their great causes.

Lyreco are working to reduce 
single use plastic throughout 

its internal operations, now 
supporting Telford Council to set 
up a Plastic Free Community an 
accreditation set up by Surfers 

Against Sewage.

In line with our 2025 Circular Economy 
Pledge, Lyreco UK is partnering with Loop, a 
global reuse platform – as the first business 

to business organisation to offer a sustainable, 
circular shopping cycle. Lyreco are working 

with a hygiene supplier to provide a reusable 
packaging, in an aim to reduce packaging 

waste across the supply chain.

In 2021, 849 products were 
defined compostable/degradable.

All UK Lyreco sites have achieved 
Zero Waste to Landfill targets.
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LYRECO 
GOODNESS 
SUPPLIER 
STORY:
Ocee Design (one of 
Lyreco’s main furniture 
suppliers) know they have 
a responsibility for the 
creation of furniture waste 
at the end of a products 
life. In the UK they offer a 
Take Back Scheme, which 
focuses on collecting 
furniture that has reached 
its end-of-life with users to 
avoid it going to landfill 
or being disposed of 
early within its lifespan. 

These products will be 
redistributed to groups in 
need around the UK. There 
are over 1000 groups on 
this portal who can receive 
these products for free. This 
supports removing furniture 
out of the waste stream 
for as long as possible. 
Customers will receive a 
breakdown of the carbon 
and financial savings from 
utilising this service. 

Secondly, Ocee Designs 
once virgin plastic 
packaging is now made from 
recycled material – recycled 
plastic bags, shrink-wrap, 
and bubble wrap – and all 
is 100% recyclable. 



LYRECO GOODNESSOUR OBJECTIVES AND TARGETS

TARGETS AND COMMITMENTS:
• Providing equal opportunities in employment.

• Ensuring that all people are treated with dignity and respect and that the value of everyone is recognised.

• Providing a working environment free from unlawful discrimination, victimisation, or harassment.

•  Securing genuine equality of opportunity to enable individuals to develop their skills and abilities, ensuring that attitudes 
and practices do not unjustifiably inhibit or restrict them.

• Paying the Real living wage and being Living Wage accredited.

• Reducing our gender pay gap.

• Provide support to employees around mental health and wellbeing.

• Make sure our suppliers are signed up to eliminating Modern Slavery throughout their supply chain. 

OBJECTIVE 2: 
INCLUSIVE 
LYRECO 

MAIN BENEFICIARY SUPPORTED: EMPLOYEES

SUMMARY OF OBJECTIVE 
Driven by our value of respect, we strongly believe in diversity to enrich our 
working environment and experiences and support our performance. Our 
employment decisions, promotions or training programmes are exclusively 
based on qualifications, ability, work experience and work quality. Under no 
circumstances will such decisions be made on gender, age, position, disability, 
race, colour, social class, marital status, sexual orientation, religious belief, 
culture or nation of origins and political views. Lyreco considers the respect 
and fair treatment of all employees as key priorities to achieve employee 
excellence as well as customer excellence. Valuing employees’ opinion and 
ensuring a constructive dialogue are essential to support this purpose.

This objective focuses on integrating equality and inclusion throughout Lyreco and 
making sure that the same is adopted throughout our supply chain. Our People and 
Culture Team within Lyreco lead on implementing the majority of the commitments 
within this objective with support from other teams.

Other UN SDG’s that 
it are supported:  
SDG 3 and 16

Main UN SDG that 
this supports:
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LYRECO GOODNESS

LYRECO GOODNESS  
SUPPLIER STORY:
Nuneaton Signs Ltd is a “Not For Profit” Organisation that invests heavily back into its employees 
and Infrastructure. They have always believed that a high-quality product can only be achieved if 
their employees are treated well and that they are happy. Nuneaton Signs was initially set up as a 
supported workshop prioritising the employment of people with disabilities. To this day they still 
maintain this ethos, and boast a skilled and diverse workforce that still retains a high percentage of 
people with disabilities.

The business provides meaningful employment to the disabled and 29 of our employees either have a 
physical disability or a mental health condition. Their skilled supervisors support, develop and mentor these 
individuals to help them sustain mainstream employment whilst improving lifestyles. 

WHERE WE ARE AT THE MOMENT

The People and Culture 
Team have led on the 
following initiatives: 

• Trained 8 Mental Health 
First Aiders since 2019 with 
a further four more planned 

for 2022.

• Trained all members of 
our Senior Management 
Team in Mental Health 

Awareness over half a day in 
January 2020. 

• Through Lyreco’s Engage 
in Learning Mental Health 

training modules: 172 People 
Managers completed the 

module Positive Mental Health 
at Work; 56 supply chain 
management  employees 

completed the module Lone 
Working; 533 supply chain 
employees completed the 

module Stress at Work; and 
523 supply chain employees 

completed the module 
Positive Mental Health at Work 

since 2020.

• Created the Refresh & 
Revive campaign that 
focuses on improving 

employee well-being in the 
workplace.

As of September 2021

(FTE) of Lyreco 
employees are women. 

of our Lyreco WISE 
Senior Management 

Team are women.

of employees (FTE) are 
from black, Asian or 

other ethnic minorities.

Since 2020 176 
managers (or around 

14% employees FTE) have 
complete training in 

equality, diversity and 
inclusion.

Lyreco were awarded 
the Good Business 

Charter accreditation 
in September 2021.

Winston our 
wellbeing dog 

started attending the 
headquarters in Telford 
since February 2021.

All this work by People and Culture helped Lyreco win the Best Employer for Mental 
Well-being at the BOSS Federation Industry Recognition Awards in 2020 and 

the Diversity and Inclusion Award at the Boss Industry Awards 2021.

33% 25% 3.7%

9

DIVERSITY & INCLUSION



LYRECO GOODNESSOUR OBJECTIVES AND TARGETS

OBJECTIVE 3:  
PRODUCTS THAT 
ARE GREAT FOR 
THE PEOPLE, 
PLANET & 
COMMUNITIES 

Main UN SDG that 
this supports: 

Other UN SDG’s that 
it are supported:  
SDG 13 and 17

TARGETS AND COMMITMENTS:
•  90% of our product range meeting our definition of sustainability, where they 

will benefit people, the planet or the community by 2025 with an interim target 
of increasing our current sustainable product range by 50% by 2022. To meet 
this target, Lyreco will undertake due diligence on our suppliers, auditing that the 
products they manufacture meets the sustainable criteria that they commit to. 

•  Audit our suppliers to rank them on their sustainability and social responsibility 
strategy. We will be implement a five star rating highlighting how our suppliers have 
aligned to reducing their global impact in line with Lyreco’s objectives. 

SUMMARY OF OBJECTIVE
Lyreco is working with all its suppliers to make sure that by 2025 any 
product or service that it provides to its customer is sustainable and socially 
responsible throughout its production process.  Our products must generate 
sustainable benefits for society and the planet. A product will considered 
sustainable if it:

•  Does not deplete natural, non-renewable resources: A sustainable product is made 
from renewable resources; in other words, resources that can’t be fully depleted.

•  Does not directly harm the environment: The production, distribution, and/or 
consumption of the product uses as little energy as possible; minimising negative 
impact. 

•  Was not made in a socially irresponsible way. A socially responsible product is one 
where the company and/or production process are managed while taking account of 
their social, economic and environmental impacts and consider human rights.

MAIN BENEFICIARY SUPPORTED: CUSTOMERS
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LYRECO GOODNESS

WHERE WE ARE
AT THE MOMENT 

LYRECO 
GOODNESS 
SUPPLIER 
STORY:
Reckitt’s near 200-year 
heritage is rooted in a 
commitment to be an 
ethical and responsible 
business. Launching its 
Sustainability Ambitions 
for 2030 in March 2021, 
Reckitt is aiming to reach 
half the world with brands 
that help people live 
cleaner, healthier lives 
and enable a cleaner, 
healthier world. They 
also aim to engage 
two billion people to 
make a positive societal 
impact, through their 
partnerships, programs, 
and campaigns. Theses 
operate across three 
pillars of Purpose-led 
brands, Healthier Planet 
and Fairer Society.

Reckitt is also actively 
working with partners 
to deliver on the UN 
Sustainable Development 
Goals (SDGs). Each of its 24 
global brands has a purpose 
aligned with at least one 
of the SDGs. For example, 
Vanish and its partnership 
with British Fashion Week, 
promotes cleaning and 
reusing clothes while Dettol 
and Harpic focus on water 
and sanitation for health and 
hygiene.

In 2022 we have increased 
the percentage of sustainable 
and/or socially responsible 

products in our catalogue by 
50% since 2021.

In 2021 Lyreco had 2,459 
products that were classed 
as Sustainable using our 
‘Green Tree’ logo either 
through their packaging or 

product manufacturing or were 
certified to certain sustainable 

accreditations.
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Lyreco is currently reviewing our Green Tree logo and in the 
process of strengthen our sustainable product assessment to 
provide customers with a greater transparency of what they are 
buying. To support this move we have created two new logos 
‘GREAT FOR THE PLANET’ and ‘GREAT FOR THE PEOPLE’ 
have been designed to help inform our customers which 
products help to reduce their impact on planet or on society. 
This process is being strengthened over the next 12 months.

Products that are a ‘GREAT FOR THE 
PEOPLE’ means that the product either:

•  Supports a charity or community scheme through 
donations that are raised by purchasing that 
product.

• Enhances the wellbeing of colleagues.
•  Are aids or are adapted products to support those with disabilities or 

long-term health conditions.
•  Are certified to a standard, or the manufacturing facilities are audited 

to support workers’ rights, especially those in developing countries.

A product that is ‘GREAT FOR THE 
PLANET’ means either its production and/
or disposal is deemed sustainable. This 
means that the product either:

•  Is compostable, degradable and can go through anaerobic digestion 
processed like food waste can. 

•   Can easily be dissembled, with most of its components being reused 
or recycled.

• The product is made up of recycled material.

•  The product can be 100% recycled through a Lyreco closed loop 
recycling service.

•  Is made from more than 50% renewable materials such as hemp, flax, 
newspaper, wool.

Or its been certified to a sustainable accreditation such as Cradle to 
Cradle, FSC or Oeko-Tex

 GREAT FO
R  THE PL A N E T

          GR
E AT  FOR PE O P L E

GREAT FOR  THE PLANET

      GR
EAT  FOR  people

 GREAT FO
R  THE PL A N E T

          GR
E AT  FOR PE O P L E

GREAT FOR  THE PLANET

      GR
EAT  FOR  people



LYRECO GOODNESSOUR OBJECTIVES AND TARGETS

SUMMARY OF OBJECTIVE
In 2020, Lyreco set new CO2 reduction targets based on the Science-Based 
Targets Initiative (SBTi) methodology. Working with SBTi will help Lyreco set 
greenhouse gas emission reduction targets to less than 1.5ºC / 2°C, in line with 
the Paris Agreement on Climate Change. Furthermore, using science-based 
targets will help Lyreco accelerate its transition to a low carbon economy and 
avoid the worst effects of climate change.

Furthermore, Lyreco is committed to reducing our consumption of other natural 
resources such as water as well as our impact on biodiversity around all our sites 
and neighbouring areas. All of this helps to Continually improve on our ISO 14001 
(Environmental Management System).

OBJECTIVE 4: 
REDUCING OUR 
GLOBAL IMPACT

Main UN SDG that 
this supports:

Other UN SDG’s that 
it are supported:  
SDG 14 and 15

MAIN BENEFICIARY SUPPORTED: ALL

TARGETS AND COMMITMENTS:
•  Map our Scope 1, 2 and 3 emissions throughout our 

operations and processes to produce a roadmap 
to reduce our emissions in accordance to SBTi 
methodology.

•  Eliminate fossil fuels to reduce Scope 1 emission for all 
our UK and Ireland owned facilities. Lyreco will seek to 
replace fossil fuel systems with low carbon alternatives.

•  Purchase our remaining grid electricity from 100% RECO 
certified supplies. 

• Reduce our fleet emissions to zero by 2028.

•  Review our business travel, implementing the travel 
hierarchy, choosing sustainable travel methods where 
possible. For those journeys that are difficult to make 
without the use of car, where Lyreco provide employees 
with a car, Lyreco will move to only offering zero carbon 
car options.

•  Review our Scope 3 emissions including reviewing its 
own procurement options.

•  Continually review offsetting options, if Lyreco are unable 
to meet net positive or zero carbon initiatives, where any 
offsetting scheme will be fully certified and will benefit 
communities.

•  Increase our efficiencies on water management to reduce 
our water usage.

•  Enhance biodiversity around are company owned 
property and neighbouring communities.

•  Develop and promote sustainable travel opportunities.

12



LYRECO GOODNESS

LYRECO 
GOODNESS 
SUPPLIER STORY:
 One of the brands owned by 
Ekaterra are Pukka, who has given 
1% of their sales (not profit) to 
environmental and social initiatives.

 Pukka’s 1% for the Planet giving is 
made up of four areas:

 -  The fair premiums they pay to 
their farmers and growers when 
they purchase their ingredients, 
via our commitments to fair 
sourcing certifications; Fair 
For Life and FairWild. The fair 
premiums go directly to growers 
to spend on self-managed local 
community projects.

 -  Certification fees paid to their 
certifiers (e.g., Soil Association, 
B Corp, Fair for Life), 
organisations working tirelessly to 
engage others in protecting the 
environment.

 -  Support for Pukka’s global 
non-profit partner, TreeSisters, 
with whom they have funded 
planting of 1,000,000 trees in 
Madagascar and Nepal.

 -  Support for local in country 
non-profits in Pukka’s largest 
markets. For example, they 
have projects in the UK with 
the Soil Association and Eden 
Project, in the Netherlands with 
The Pollinators, in Belgium with 
Natuurpunt and Natagora, and in 
the USA with Soul Fire Farm.

WHERE WE ARE
AT THE MOMENT 

In 2020 Lyreco generated 
over 3 million kWh of 

electricity from our 13,860 
solar panel system, which 

has helped reduced the 
electricity we purchase from 
the grid by 99% since 2010. 

Our initiatives and 
improvements on heating 
efficiencies have reduced 
our gas usage by 20% 

since 2010. 

In 2021, we purchased 17 
Electric fleet vans for its 

London multidrop operation.

Have reduced our fleet 
emissions by 58% since 
2010, which had already 

declined significantly prior to 
the impact of Covid-19.

New developments have taken place in 
the Lyreco eco-garden and courtyard 

including: now having six bee hives; 
introducing a green wall that has 640 

pots containing 12 varieties of plants; the 
installation of a insect hotel; a vegetable patch 
for herbs; planting climbers in the pagoda; 

two cherry trees being planted; and installing 
bird boxes around the site that were built by 
local school children. The honey produced 
by the bee hives is sold to raise funds for 
the Lyreco for Education programme that 

gives children living in poor conditions better 
access to schooling.

In 2020, Lyreco signed up to 
using the Science-Based Targets 
Initiative (SBTi) methodology 
to produce a roadmap of how to 
reduce our global emissions to 

mitigate climate change. 
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LYRECO GOODNESS

MAIN BENEFICIARY SUPPORTED: COMMUNITY AND EMPLOYEES

SUMMARY OF OBJECTIVE
We actively engage and involve the public, creating benefits for Lyreco 
and wider society. Connecting, sharing and involving the public with our 
knowledge and resources allows us to make a difference across our region, 
nationally and internationally. Wherever we operate, we strive to leave 
a positive legacy. Our community investment is community engagement 
through activities such as volunteering, mentoring and charitable Fundraising. 
This offers our people opportunities to learn and develop, as well as give 
something back. 

Lyreco has many examples of supporting charities and the community such as the 
Lyreco For Education programme, where Lyreco employees develop fund raising 
actions to give children living in poor conditions better access to education. 

OBJECTIVE 5: 
SUSTAINABLE 
COMMUNITIES

Main UN SDG that 
this supports:

Other UN SDG’s that 
it are supported:  

SDG 17

TARGETS AND COMMITMENTS:
•  Each of our four Lyreco categories will 

adopt a charity partner in 2022 that 
they not only raise funds for, but look 
to build a partnership with through 
employee volunteering and donation 
support.

•  Strengthen our employee volunteering 
and charity support policy, allowing 
employees to have a day away from 
their typical work day to volunteering 
to support a charity or good cause of 
their choice.

•  Calculate its Social Value annually 
using the TOMS Social Value Portal.

•  Support the Social Value Taskforce as 
an active member.

Some of the key support initiatives 
that we will be striving to implement 
in 2022 includes:

•  Providing donations, either products or 
monetary, to charities

•  Supporting young people and the 
unemployed in providing career 
support

•  Provide staff time to volunteer to a 
charity of their choice

•  Support older and vulnerable people 
to build stronger community networks

14



LYRECO GOODNESSOUR OBJECTIVES AND TARGETS

LYRECO GOODNESS  
SUPPLIER STORY:
Last year, one of our suppliers Restore raised more than £1.6m worth of gifts that the Mission Christmas 
team collected and distributed to 42,420 kids across the ten boroughs of Greater Manchester. This year, 
the appeal will be more important than ever. As COVID-19 affects employment and household incomes 
everywhere, this will push many more families into poverty, so Mission Christmas is aiming to bring not just a 
gift to all the children in need, but the gift of hope and the feeling that we care.

We are now supporting five new charity 
partners from 2022.  

More information can be found on page 18

On an annual basis we lend our Telford customer 
services call centre to BBC Children in Need. Staffed 
with volunteers from across the organisation; head 
office, warehouse and sales employees, we have 

supported Children in Need for the last 18 years.

Since 2016 we have supported 
over 64 local charities 
throughout the UK and 

Ireland either through donations 
or sponsorship. 

Since 2015 we have donated 
£45,000 per annum to 

Scottish Autism

Since 2018, we spent over 

£300,000  
with a local social enterprise 
who support mentally and 

physically disabled people get 
back into work.

WHERE WE ARE AT THE MOMENT 
Some examples of where Lyreco have enhanced social value over the last couple of years include:

15



LYRECO GOODNESS

OBJECTIVE 6: 
THE LYRECO 
GOODNESS 
MICRO BUSINESS 
SUPPORT 
PROGRAMME

Main UN SDG that 
this supports:

Other UN SDG’s that 
it are supported:  

SDG 17

MAIN BENEFICIARY SUPPORTED: SUPPLIERS

SUMMARY OF OBJECTIVE
Micro, Small or medium sized enterprises are estimated to make up 99.9% of 
the nations business population, and 44% of the country’s labour force (UK 
Department for Business, Energy & Industrial Strategy, gov.uk). However, the 
failure rate of such businesses are high due to lack of support and high initial 
costs in the first few years of a business starting. Furthermore, the effect of the 
COVID-19 crisis on SME performance across the United Kingdom is immense.

In order to play a small part in supporting micro businesses, Lyreco is 
launching the Lyreco Goodness Micro Business Support Programme. 

TARGETS AND COMMITMENTS:
•  Sponsorship of 10 New UK and Irish Micro Businesses. This support will include:
 -  12 month free product and services Webshop listing  

and digital trade plan support 
 - Preferred payment days
 - Access to Sales Force via Learning and Development 

This support equates to £20,000 support from Lyreco and also equates to around 
£25,000 a year in Social Value (as calculated through the Social Value Portal).

WHERE WE 
ARE AT THE 
MOMENT

Lyreco WISE currently work with nine micro businesses 
(under ten employees), 58 small sized businesses (under 
50 employees) and 59 medium sized businesses (under 
250 employees). This makes up over 50% of all the 
suppliers we work with. 

16
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LYRECO GOODNESS

CURRENT INITIATIVES  
TO ACHIEVE THESE OBJECTIVES

For all of the following six objectives, during 2022, Lyreco (WISE) will be producing a roadmap to highlight 
short, medium and long term initiatives in order to meet all our commitment and highlight what further 
investments are needed. The following are short term initiatives that will be worked on over the next six 
months.

OBJECTIVE 1: CIRCULAR ECONOMY
Our CSR team will be strengthening its supplier engagement over the next 12 months to 
introduce a supplier sustainability five-star ranking for all our suppliers. This will include 
getting suppliers to support or commitments to introduce circular economy and closed 
loop principals throughout the supply chain. Lyreco are also working with some suppliers 
on trialling new processes and packaging to increase the amount of packaging that can 
be reused.

OBJECTIVE 6: THE LYRECO GOODNESS MICRO 
BUSINESS SUPPORT PROGRAMME
An open and fair process has been developed allowing all UK and Irish micro business 
that support or enhance our product range to apply to our support programme. 

OBJECTIVE 5: SUSTAINABLE COMMUNITIES
Through the use of the Social Value Portal and TOMS calculator Lyreco will report on 
annual current social value, but also look to align our policies and procedures to enhance 
our social responsibilities in line with our business strategy.

OBJECTIVE 4: BECOMING CARBON NEUTRAL
Working with Science Based Targets, a road map will be produced highlighting key 
initiatives that are needed to be invested in, in order to achieve carbon neutral. 

OBJECTIVE 3: PRODUCTS FOR THE PEOPLE, PLANET 
AND COMMUNITIES
Our CSR team will be reviewing all our products to determine those that benefit people, 
the planet and our communities. For those products that do not support any of those 
three areas, we will be engaging with our suppliers to put in place SMART targets in 
order that any remaining products support our objective. 

OBJECTIVE 2: INCLUSIVE LYRECO
Led by our People and Culture team as well as key colleagues within the company, 
Lyreco is continually working to raise awareness and strengthen its policies and 
procedures around diversity and inclusion. This includes ongoing training and support 
available to all our employees.
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LYRECO GOODNESS

OUR 
CHARITY 
PARTNERS
LYRECO’S CHARITY PARTNERS 
Through our fundraising and volunteering works, we go beyond the 
delivery of providing work place solutions to make a difference in 
local communities.

As part of our ambition to impact society and to empower our people to 
give something back to the communities we work in, we’ve partnered with 
WorkingRite as our Lyreco lead charity. Within each of our four product 
categories we have also partnered with Lighthouse Club, Mental Health 
Foundation, Birmingham Children’s Hospital and Shrewsbury Ark.

LIGHTHOUSE CLUB  
The Lighthouse Construction Industry Charity is the only charity that provides 
emotional, physical, and financial wellbeing support to construction workers and 
their families. We receive no public funding and rely on the generosity of those 
within in the industry to help us continue our vital work.  
Find out more through www.lighthouseclub.org

MENTAL HEALTH FOUNDATION  
Since 1949, the Mental Health Foundation has been the UK’s leading charity for 
everyone’s mental health. With prevention at the heart of what we do, we aim to find 
and address the sources of mental health problems so that people and communities 
can thrive. Find out more through www.mentalhealth.org.uk 

BIRMINGHAM CHILDREN’S HOSPITAL  
At Birmingham Children’s Hospital Charity,they believe there’s always more they 
can do for our sick kids, and that’s why they strive to be exceptional in raising vital 
funds needed to make a real difference to children and their families, because every 
patient deserves a childhood. Find out more through www.bch.org.uk 

SHREWSBURY ARK  
The Shrewsbury Ark provide a drop-in day centre for homeless and vulnerable adults 
(18+). This includes the provision of food and drink, shower and laundry facilities, 
access to support and housing agencies, use of phone and Internet, and support 
with form filling and accessing services.  
Find out more through www.shrewsburyark.co.uk 

WORKINGRITE  
WorkingRite works with young people in some of the most deprived and 
disadvantaged communities across Scotland. Our mentored programme helps 
young people gain the skills, training and experience they need to become work 
and life ready, to access meaningful employment and long-lasting positive support, 
and to ultimately lead fulfilled lives. Support is provided ‘earlier, deeper, longer’ – 
ultimately offering young people a decade of support - from their school leaving 
year, through the training and work experience programme and on to longer term 
individual mentoring. Find out more through www.workingrite.co.uk
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LYRECO GOODNESS

YOUR 
SUSTAINABLE 
PARTNER
Each year, we renew our long-term involvement in sustainability by 
complying to certifications, accreditations and programmes that allow 
us to strengthen our commitment towards more responsible practices.  

GLOBAL 
COMPACT

EU 
ECOLABEL 
on branded 
products

SMETA  
& BSCI 
for audits

HUMAN 
RIGHTS
club

NORDIC 
SWAN
for cartridges

EU PEF 
assessment 
using 

Endorsement 
of
NYDF

CIRCULAR 
ECONOMY
Pledge

 
SBTI

GOOD 
BUSINESS 
CHARTER

GREEN  
TREE 
LABEL

EU PEF
Pilot

members

2004

1998

2009 2012 2013 2014

2017 2018 2019 2020 2021

ISO  
14001



LYRECO GOODNESS

All senior level initiatives go through and are supported by our 
Senior Management Team.

The work that the CSR team do support our ISO 14001 
Environmental Management System, which is led by our QSS 
Team.

All staff have access to Supply Chain 
Sustainability School, in which we are a Gold 
member. This allows all colleagues to complete 
a series of free online training sessions to 
increase their knowledge on key areas of 
sustainability in the supply chain.

GOVERNANCE

SUPPLIER STORY

If you would like to know more about Lyreco’s CSR journey, the commitments we have made or would 
like to discuss any opportunities to working together on any new sustainability initiative, please email 

WISE.Goodness@lyreco.com 

Lyreco have a dedicated CSR Team that 
includes a Head of CSR, Social Value 
Specialist and soon to be appointed 
Customer CSR Manager. The team lead on 
integrating all our social and sustainable 
responsibilities throughout our the 
organisation as well as engaging with 
suppliers to enhance the sustainability 
credentials of our products and services that 
we provide. The Team sits within Product 
and Services, which is led by David Harman, 
Director of Product and Services. 

CYMRU COPIER SCHEME
During a period of price volatility in the paper market, 
Lyreco and NPS, developed an innovative collaborative 
approach to source a more sustainable option for 
customers.

Lyreco liaised with a few stakeholders to develop the 
Cymru Copier Scheme, negotiating an 18-month price 
hold on the 100% recycled paper. They also developed 
through the Better Jobs Closer to Home initiative a 
partnership with Elite Paper Solutions Ltd; a Welsh Social 
Enterprise who support disabled and economically 
disadvantaged people across Wales. EPS Ltd collects 
the confidential paper waste across their three sites, and 
divert it in part back to the paper mill, creating a closed-
loop back to use service.

By moving to recycled paper Welsh customers are 
achieving environmental benefits (savings of 83% water, 
72% energy in manufacturing, 100% wood reduction 
and 53% on overall CO2). In addition, these benefits 
are supported by a price reduction from the standard 
budget A4, with savings in excess of 22% providing an 
additional incentive to customers.

As part of this scheme, Lyreco was able to create more 
than 25 job opportunities and provide direct funding for 
a student to take a Professional Welsh degree course at 
Bangor University aimed at promoting and safeguarding 
the Welsh language. As well as supporting numerous 
local Food Back schemes.

Lyreco was delighted to be a finalist in the category for 
Best Service – Medium and Large Organisations in The 
GO Awards 2020 with regards to our innovative Cymru 
Copier Scheme.


